109 F 2R g ALY R FHT yALisgmsr 4

- ~REBA
AAFALTTEE 2w o AN FHIRIAN A B oA B X A dho AU E L BRI T iEE
BAERE AL CAEAFEFEIBRPE O REI AL RERIELFTY A o T
2ITA A A T BB R A
(- ) 4732 372 R 74 4
§ OPRTEIRIAC MR B AR A A F e A RS F g A S el 1EH
AEVFATEMEFE SRR FEEH LR i EATE A EHN 4 o
C)RTELBEFHN A
D.School #5473 147 5 £ F & EARF > A (A LTI RARTR LT P F a2 2 FE 7 BASE -
Pulf hud FEER LA DRI R e  PHFLER AR 20 BT T EY RS
MEZEGFBEBBFH LS DEH A o
C)RARESH T4 4

FECTRFRL R D F R 0 e R R R ii“%i%%?%iﬁ%+%’ AT
B THILRREBE FHLS R LLEP DA F R DR ENEE AT LY D

b TRATA] AL PR TR S 1 BRI R R > A STRA| T AT T TR B B R A AR T o A

M FE T R EA N EY T E S R FIIRFE R D R e BT 4 IR o

KV P

(=) ~ (%7 P
1 AL FHRFL S 24 o
2. BAEL GBS 24 .
3RAMHELFHBEE A -



N
/,m._ -~ Ty ~
H_Tnmﬁ.r M,m =T ~
L sk s 7~ g
lef ﬁ Arﬁ IMN
i 3
lged e
B N
b W
2 " e =
~ g Hew
sl af
i e
*\“»ﬁfig M\',./nr
,,m_ ~= m.rnrz, )
a9 M
i
R ST ™~
a0 GE ~
mf e N
m._rw {=~— wff -+
~ ESER =
e =
Az o
e N
&~/ 3
sty U
..,F,,\?.I ye
,,m._ ® 4 115% mC
Rl g e

) A E(T)RT P ERER S RET P 1R MR

(

REY P
Ry P iR

3
~



1Y

B

(=) & k()i d

EICE RIS N S RN
o PR IR T A2 4 l?.:g‘__:é_%’r@ ’%ﬁuﬁ*/i‘& e [T
LA EALE FER O RTESER MR S TR Sz E

(=) HAe i
L3AL 2% 1

\ 4

HFTERE

EN I Y
EHEVINE

! !

EN: {C5iac) EN: {C5iac)
<FTHERHEHEST> <BRr sy HAE >
vEE 3B W 3 B
B 15 B85 BE 685
eat 18 85 et 9By
\ 4
S
BUWE 2 25
Wt 4 B35}




2.8 h 4% %

Pz g PR B
i3 12 8 » 12 8
E 18 § ~ 18 & &
£ 30 & 4 30 A

AR B A

SIEMUARBHEEXZLEATHER BINREBEME(RE : £ 30 29)

n

1T SH Rt LA 1 T EHEE
HATHISE IIHE

ki

v v

SHEBED ’ BRI AE T‘\

1R®3) 1IE3) 1R3) 1EQ3)
T T4 THEEWST KB P e
1E(3) 1IE3) = 2E(3)
R TH RS TN e
2EQ3) 2EQ3) \ /
[ S L ETHERE

<

o



4.1% I IF v

1) ARLFIHARAEIFT T 2L E i

2) iE

¢ouig 12 B A

13 AT & %

o

¥ AR B

3) FLFIFE 4%

tep g TEEYGE

ﬂgo

e

a. FAlim=e o BV

E B 18 F 4 o

B A A (TAHPRIR A AR

2 moo JREAR R e L

%#

‘¥

ATE RS LwWmY D

> 2L < £ =N 21 =X
P E B AN LR Fo

KA AR T @R AP &R

PARE S B

R

2308402 % dH

4 I/ZB"rl I'j

RFY
L Y 8 FpE2 LR g0 S
74 Wk &2 284 [Marketing Strategy and Planning 0 3 0
— 74 g% AL Seminar of Marketing 3 0 3
)} sy Independent Study 1 0 0
o AL~ Master’s Thesis 2 0 0
ESPE (2 1884
# 5 FpY 2R FRE2 LH g5 8 S
fFal# 3 > % |Advanced Marketing Research 3 3
< fichyp A A7 Big Data Analysis 3 3
- iR A Consumer Research 3 3
RTEEAY (7 4 New Media Marketing 3 3
9 {74 Brand Marketing 3 3
= S b 21} Advertising and Communications 3 3

2 kfer > 18 §




LAY PrEe o £ 4

#imi74 %48 |Digital Marketing 3
fc & 740 & 55 |Integrated Marketing 3




